
IMAP Specialist series: The tools we 
use to manage portfolios

Session 3 : Client Reporting and Risk 
Management

Chris Robertson, Arthur Austin Advisory

David Rhind, SS&C GWP

Moderated by Nancy Yuen, SS&C GWP

In association with



IMAP 2021 Events

Specialist Webinar Series

19th, 21st & 23rd April – Building a Base of Wholesale and NFP Clients

7th, 9th & 11th June – Asset Allocation

Adviser Roadshow

11th May – Brisbane

18th May – Sydney

20th May – Melbourne

Managed Account Awards

25th August



How to ask a Question



Client Reporting and Risk Management



Agenda

Panelist:

• Chris Robertson – Arthur Austin Advisory

• David Rhind – SS&C Technologies

Performance & Risk Measurement

• Performance and risk measurement 101 – Chris

• SS&C performance and risk product overview – David

• Q&A with the panelist

Client Reporting

• Discussion: Client reporting, what do we hear in the market? – Chris & David

• How SS&C addresses key needs in client reporting - David

• Q&A with the panelist
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Client Reporting and Risk Management



• Performance

• Contribution

• Attribution

• Risk
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A variety of performance metrics explain 
portfolio returns

No single metric accurately captures the entire story or 
correctly provides the context for historical 

performance



• What is it?

• Why calculate it?

• What choices are there?

• How is it done?
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It all starts with investment performance
A quick refresher
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Across the industry there are a few challenges

• Performance and risk has 
traditionally been an area of under 
investment in many firms

• As a result, rather than benefiting 
from the latest technology and 
streamed lined processes, typically 
there is continued reliance on 
patchwork legacy systems and 
processes

Firms Playing Catch-up

No link to Centralized Data 
Management

Inefficient Operations

• Still a major challenge. Many firms do not 
have reliable and consistent sources of data 
or structured data governance models to 
support performance and risk systems

• Operational data quality issues only 
become visible as performance and risk 
reports are being created, causing a delay 
in identification and rectification – if it is 
wrong your clients will tell you

• Many performance and risk functions 
spend a significant amount of time on data 
management when their focus should be 
on value adding activities

• High prevalence of manual processes 
and bespoke tools such as spreadsheets 
to produce performance and risk 
reports

• Cost of specialist reporting tools often 
seen as a material barrier to meeting 
clients reporting needs

• Independent risk reporting is still in 
development and not yet widely 
adopted – there is a lot of complexity

• Client needs are often not met
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• Supports the needs of investors, advisors & managers 

• Delivering self-service portfolio analytics

• Proven in the market (Sylvan has over 150 clients globally)

• Highly automated, to allow teams to focus on value-adds

• Efficient and scalable solution to support growth

• Volumes and complexity

• Provide a centralised System of Record for portfolio analytics

All is not lost…there are technology solutions 
such as SS&C Sylvan

Giving managers performance measurement, attribution, risk & GIPS

Performance Returns Attribution

Ex-Post Risk Groups & Composites Reporting

Benchmark
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AA Policy Settings

Current DAA

Market Prices

Distributions

Internal Data

Performance & 
Attribution Calculation

(Brinson Model etc.)
Performance Returns

Reporting

1. Formal performance reporting of models 
showing straight returns

2. Model Performance Attribution – Asset Class

3. Model Performance Attribution – Growth / Income Split

Data Analytics

External Data

Example Investment Performance Framework
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Tools are only as good as their data…to achieve 
this level of reporting the data needs to be correct
Visualising portfolio metrics



Performance and Risk Measurement
Q&A
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The best method for calculating portfolio metrics 
depends on what you want to communicate!
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Client Reporting and Communications

From cost centre to value add

Customising content at scale 
(“Mass-customisation”)

Rapid responsiveness to 
once-off requests

Single solution across print & 
digital communication

Cohesive branding, information & 
message across all collateral

Address reporting needs across 
client reporting, marketing, 

operations

Capture usage data - supporting 
ROI metrics reporting
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Transform your Client Reporting and deliver value-adds

Newsletter & 
Factsheet Report Packs Operational Online Portal

MIS Dashboards

Enterprise grade reporting tools
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SS&C Vision FI is one of those value-adding tools

✓ Empower & engage 
business users across 

the organization 

✓ Improve client 
experience and deliver 
tailored client content



Client Reporting
Q&A
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